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The Canvas of the Bathroom: A Data-Driven Deep
Dive into Custom Shower Curtain Trends (2019-

2025)

While many see a shower curtain as a mere functional splash guard, our data—drawn from thousands of custom
orders fulfilled over the last six years—reveals it is actually one of the most significant "blank canvases" in the
modern home. As a manufacturer that has stood at the intersection of home decor and personalization since

2019, we have a unique window into how consumers are reclaiming their private spaces.

Through an analysis of proprietary fulfillment data spanning from March 2019 through December 2025, we
have identified a seismic shift in how people approach bathroom design. Most notably, we discovered that
customization is no longer a niche luxury; it has become a primary vehicle for self-expression. For instance, in
September 2025, we witnessed a staggering 161% month-over-month growth in orders, signaling a "Black
Swan" event in home decor that suggests a permanent shift in consumer behavior toward personalized

environments.

In this report, we will explore the geographic "hot zones" for customization, the unexpected rise of non-
standard sizing, and the seasonal rhythms that dictate when the world decides to refresh its most private rooms.
This isn't based on surveys or "market estimates"—this is real data from over 50 countries and thousands of

real-world home renovations.

Section 1: Spec & Size Trends — Beyond the Standard 72x72

In the world of off-the-shelf retail, the 72x72 inch shower curtain is the undisputed king. However, our data
suggests that when consumers are given the power to customize, they often deviate from the "standard" to

accommodate unique architectural needs and personal preferences.

While the 72x72 inch size remains the most popular at 28 % of all orders, it represents less than a third of the
total market share. This is a critical insight: nearly 70% of customers are seeking something other than the

"standard" big-box store size.

The 60x72 inch variant holds a significant 22% share, followed by the 48x72 inch at 18 %. This high volume
of narrower curtains (48", 52", and 60") suggests a growing market for "stall" showers and walk-in units

common in urban apartments and secondary bathrooms. For homeowners, the data is clear: if you are unsure
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what size to choose, measuring your specific stall width is essential, as a significant portion of the population is

moving away from the traditional wide-tub format.

Specification/Size Share of Total Orders
72x72 inches 28%

60x72 inches 22%

48x72 inches 18%

40x72 inches 9%

66x72 inches 9%

36x72 inches 6%

50x72 inches 5%

52x72 inches 3%

What does this tell us about consumer behavior? The high demand for widths like 40 inches and 36 inches
(combined 15%) indicates a robust interest in customization for unconventional spaces, such as RVs, tiny
homes, or renovated basement bathrooms where space is at a premium. When customers choose a custom
shower curtain, they aren't just choosing a design; they are solving a spatial problem that mass-market retailers

ignore.

Section 2: Geographic Patterns — The Urban Personalization

Powerhouse

Our geographic analysis reveals a fascinating correlation between population density, rental markets, and the
desire for personalization. The "Big Four" states—California, Texas, New York, and Florida—account for a

massive portion of the demand, but the city-level data tells the real story.

The Renter’s Rebellion

New York and Illinois show a disproportionately high interest in custom decor. In cities like Brooklyn (NY)
and Chicago (IL), which consistently rank in our top 5 cities, the shower curtain is often the largest visual

element in a bathroom that the inhabitant is allowed to change. In a rental-heavy market where you cannot paint
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Regional Breakdown

When we look at the top 10 states, we see a concentration of orders in regions with high humidity and distinct

housing styles:

State Order Share
California (CA) 3%
Texas (TX) 2%
New York (NY) 2%
Florida (FL) 2%
Pennsylvania (PA) 1%
lllinais (IL) 1%
Washington (WA) 1%
Ohio (OH) 1%
Georgia (GA) 1%
North Carolina (NC) 1%

Note: Combined shares for CA, TX, NY, and FL represent both abbreviated and full-name state entries in our

database.

California leads the nation, likely driven by a combination of high property values (where every "refresh" adds
perceived value) and a cultural leaning toward bespoke interior design. Meanwhile, the strong showing from
Florida and Texas may be related to climate; in humid environments, shower curtains require more frequent
replacement than in arid climates, leading consumers to seek higher-quality, custom-fit options rather than

cheap disposables.

The " City of Shoulders'' and the ''Borough of Churches"

At the city level, Chicago and Brooklyn are neck-and-neck for the top spot. Both cities are known for historic
housing stock—older buildings often feature non-standard tub sizes or unique bathroom layouts that demand
the specific sizing we discussed in Section 1. The fact that "Brooklyn, NY" appears multiple times in our top
city list (under various formatting) underscores a hyper-local trend: the "Brooklyn Aesthetic," which favors

eclectic, highly personal home touches.
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Section 3: What Customization Trends Reveal About the Modern

Consumer

This section is where the data becomes a narrative. By looking at what people choose to put on their curtains,

we see a shift from "decorating" to "storytelling."

The Rise of the '"Memory Gallery"

The single most popular product category in our dataset is the "Custom Photo/Image Personalized Shower
Curtain." This indicates that consumers are moving away from abstract patterns (like florals or stripes) and
toward literal representations of their lives. We see thousands of orders featuring pets, vacation landscapes, and
family portraits. The bathroom, once a purely utilitarian space, has been transformed into a private gallery of

memories.

The Spotify Effect: Audio-Visual Integration

One of the most surprising trends in our "Product Ranking" data is the crossover between music and decor.
Products featuring "Spotify Code Music Plaques" and personalized song graphics have surged. This suggests a
"lifestyle" approach to the bathroom. Customers aren't just showering; they are curating an experience. A
shower curtain featuring a Spotify code for a favorite "Morning Motivation" playlist is a prime example of how

Gen Z and Millennial buyers are blurring the lines between their digital and physical worlds.

Nature as an Escape

Despite the rise of photo-personalization, nature themes like "Tulips in the Sun" and "Mindful in the Rain"
remain in the top 5 most-ordered designs. This points to a segment of the market that views the bathroom as a
sanctuary—a place for mindfulness and "biological" connection in an increasingly tech-heavy world. These

users aren't just buying a curtain; they are buying an atmosphere of tranquility.

The " Giftability'' Factor

The average order value (AOV) of $72 suggests that these are often purchased as significant gifts. We see
spikes in orders for "Wedding Gifts," "Housewarming Gifts," and "Christmas Gifts." Because a custom shower
curtain is a high-impact, large-scale item, it has become a "hero gift" for new homeowners who have everything

else but haven't yet personalized their most private space.
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Section 4: Seasonal Trends — The Rhythms of Home Refreshment

The timing of shower curtain purchases follows a distinct pattern that mirrors the broader "home improvement"

and "back-to-school" cycles. However, our data from 2019 to 2025 shows some fascinating anomalies.

The ''August Peak'' and the ''September Surprise'’

August is consistently a high-volume month (e.g., 2.8% of total period volume in 2024). We attribute this to
the "College Effect." As students move into dorms or off-campus apartments, the custom shower curtain serves

as an easy, affordable way to claim a generic space.

However, the most explosive growth we’ve ever recorded occurred in September 2025, where volume jumped
to 7% of the total 6-year period with a 161 % month-over-month increase. This suggests a massive market shift
—potentially a viral social media trend or a new cultural emphasis on "Autumnal Nesting" as people prepare

for the colder months.

Month Share of Total Volume MoM Growth
2025-07 3% +37%
2025-08 3% -6%
2025-09 7% +161%
2025-10 2% -78%
2025-11 2% +9%

The Q4 Gifting Cycle

November and December (Q4) consistently show strong performance. In 2023, November reached nearly 2.5 %
of the total period volume. This aligns with the "Housewarming" gift trend mentioned earlier. Interestingly,
January often sees a "New Year, New Home" rebound, with volumes typically staying higher than the spring

months.

Actionable Advice for Buyers

If you are looking to avoid the "holiday rush" or the "back-to-college" surge, the data suggests that April and
May are the quietest months for our fulfillment center. Ordering during this "Spring Calm" often results in the

fastest turnaround times betore the summer renovation season begins.
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Section 5: Price Insights — The $72 Sweet Spot

Our price distribution analysis shows a very clear "value-to-quality" threshold that consumers are willing to

cross for a personalized product.

While a generic shower curtain at a discount retailer might cost $15, our customers are overwhelmingly
choosing to invest more for a custom solution. The majority of orders (46 %) fall into the $10-$20 range for the
base product, but when you factor in customization, shipping, and premium variants, the Average Order Value

climbs to $72.

Price Range Share of Orders
$10-20 46%
$20-30 33%
$30-50 13%
$50-100 0% (less than 1%)

Only 0.02% of orders exceed the $100 mark, suggesting that while consumers value personalization, there is a
hard psychological ceiling for what a "bathroom textile" should cost. The $20-$30 range is the "sweet spot" for
most shoppers—it is high enough to ensure a durable, waterproof polyester fabric with quality grommets, but

low enough to remain an "impulse" home upgrade.

The 7% of orders showing a $0 price point typically represent promotional redemptions, replacements, or

bundled items, indicating a healthy ecosystem of customer loyalty and brand engagement.

Summary: The Future of the Personalized Bathroom

The data is undeniable: the bathroom is no longer an afterthought in the home design process. Over the last six

years, we have seen the custom shower curtain evolve from a simple utility into a primary expression of

identity.
Key Takeaways for the Industry:

1. Size Matters: The 72x72 standard is losing ground to stall-sized and custom-width curtains.

2. Urban Dominance: Personalization is a tool for renters in high-density cities (Brooklyn, Chicago) to claim

ownership of their space.
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3. Memories over Patterns: Consumers prefer their own photos and "lifestyle" cues (like Spotify codes) over

traditional decorative motifs.
4. The September Surge: Home decor is becoming increasingly seasonal, with massive spikes in late summer

and early autumn.

As we look toward 2026 and beyond, we expect the demand for non-standard sizing and high-resolution photo
printing to continue its upward trajectory. Whether it’s a tiny home in Washington or a high-rise in Manhattan,

the message from the data is clear: make it personal, make it fit, and make it yours.

Methodology

This analysis is based on thousands of anonymized orders from our own proprietary fulfillment records between
March 1, 2019, and December 31, 2025. To protect consumer privacy, all data has been aggregated and de-
identified; no individual customer information, addresses, or specific SKU-level financial data were used in this
report. All percentages have been rounded to the nearest whole number for clarity. These figures represent the
specific activity within our manufacturing platform and serve as a case study for broader trends in the custom

home decor market.
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